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ment, I, 1, 15; “PAC Power: Why Com- 
mon Cause Fears Its Impact,” by David 
Cohen, I, 2, 12 

Computers, “A Candidate Information Sys- 
tem: Organizing the Disorganized,” by Bill 
McMillen, George Wachtel, and Dan Kerri- 
gan, III, 4, 119; “A Candidate Information 
System, Part II: Organizing with Com- 
puters,” by Dan Kerrigan, IV, 1, 74; “The 
Analytic Hierarchy Process: Computerizing 
Committee-Support Decisionmaking,” V, 
4, 51; Apple software application, III, 3, 
71; “Caddell-in-a-Can/Dedicated Software 
For In-House Polling,” by Howard M. 
Burkholz and Michael B. Wallace, VI, 4, 
33; “Campaign Hardware & Software 
Review,” by John R. Tkach & friends, VI, 1, 
32; campaigner’s ideal computer system, 
features of, V, 2, 69; “The Computer- 
Assisted Media Buy,” by Tom Edmonds 
and Sheliah Roy, V, 3, 58; “Computers, 
Control, and Communication: How 30,000 
Volunteers Beat the California Gun In- 
itiative,” by Dennis Jensen, IV, 3, 58; 
“Computer Graphics: Campaign Targeting 
and Micro Mapping,” by Kimball Brace 
and Mark Jaede, V, 1, 62; Computer Securi- 
ty and Insurance,” by John R. Tkach, M.S., 
M.D., V, 1, 79; “Computer Update 1984,” 
by John R. Tkach, M.S., M.D., V, 2, 65; 
database field, chart of sample assembly 
district, V, 2, 58, trends in, V, 2, 62; direct- 
mail rules of thumb, table, V, 3, 69; “Com- 
puterized Opposition Research: The Instant 
Parry,” by Michael J. Bayer & Joseph 
Rodate, VI, i, 25; “Electoral Targeting, Part 
III: Computerizing the Process,” by Murray 
Fishel and Dennis Kinsey, IV, 4, 61; entry 
lines for the Applepost ENTRY mode 
(figure), III, 3, 70; geopolitical and geo- 
demographic databases, V, 1, 63, charts, V, 
1, 64, 66-71; “Getting Started with Micros,” 
by John R. Tkach, M.S., M.D., IV, 4, 82; in- 
surance policy for a microcomputer, what 
to look for, V, 1, 83; “Linear Programming 
for Campaigns: Maximizing Efficiency and 
Effectiveness,” by John C. Blydenburgh, 
VI, 2, 20; list management, II, 4, 130; 
“Low-Cost Letter-Writing: How to Re-Ink 
Your Printer Ribbon,” by John R. Tkach, 
M.S., M.D., IV, 2, 62; mapping 
capabilities, V, 1, 65; method, III, 3, 70; 
“Microcomputers: Their Use in Small-Scale 
Political Campaigning,” by John R. Tkach, 
M.S., M.D.,” III, 3, 69; Micros: How to 
Buy and Use Them in Campaigns,” by John 
R. Tkach, M.S., M.D., IV, 1, 68; “Micro 
Software for Campaign List Management 
Programs,” by Rita Risser, IV, 2, 66; 
“Money-Saving Direct-Mail Tips,” by John 
R. Tkach, M.S., M.D., V, 3, 68; “New 
Techniques in Computerized Voter Con- 
tact,” by Frank Tobe, V, 2, 65; Osborne 
software application, III, 4, 129; “Portable 
Computers: Useful in Statewide Cam- 
paigns,” by Dan Frahm and Jon Mosle, Ill 
4, 129; print-out of political campaign lists, 
Il, 3, 72; “Running for Mayor with a 
Micro: How Computer Volunteer Training 
Paid Off in Charlotte,” by Allyn McGilli- 
cuddy and Vernon L. Robinson, IV, 4, 75; 
scheme for data entry to the utility line in 
using Applepost for school board election 
campaigning (figure), HII, 3, 70; system 
masterfile, III, 4, 121; system selector, III, 
4, 123; targeting media dollars, V, 3, 59; 
“Targeting with VisiCalc: Using an Elec- 
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tronic Speadsheet in a Local Campaign,” by 
Frank E. Rogers, IV, 3, 73; telemarketing 
abilities, V, 1, 73; fundraising, V, 1, 73, 
systems, V, 1, 75; “The Potency of UNIX,” 
by John R. Tkach, VI, 2, 29; “The 
Telemarketing Center: Nucleus of a 
Modern Campaign,” by David S. Boim, V, 
1, 73; “Training Campaign Workers to Use 
Micros,” by John R. Tkach, M.S., M.D., V, 
4, 58; use in 1982 campaigns, III, 4, 126; 
“Using a Minicomputer in a Major Cam- 
paign: A Buyer's Guide,” by Ren L. Bab- 
cock; volunteer subfile, II, 4, 122; “Voter 
Registration Tapes: Mining for New Votes, 
New Voters and New Money,” by Russell 
W. Getter and James Emerson Titus, IV, 4, 
67; “What the Salesman Didn't Tell You,” 
by John R. Tkach, M.S., M.D., IV, 3, 79; 
word processing, III, 4, 131 


Connally, John, analyzing his charisma, II, 1, 
14; charisma, II, 1, 4 
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Consultants, challenge conclusions, II, 2, 15; 
client input, II, 2, 14; evaluating services, 
II, 2, 10, 14; grass roots organizing, II, 2, 9; 
“How to Hire and Manage Political Consul- 
tants,” by Scott Wolf, II, 2, 4; managing, II, 
2, 14; myths and misconceptions, II, 2, 9; 
questions for consultants, II, 2, 12; ques- 
tions for media consultants, II, 2, 14; ques- 
tions for pollsters, II, 2, 12; role of fundrais- 
ing consultant, II, 2, 8; role of media ad- 
visers, II, 2, 6; role of pollsters, II, 4, 6; role 
of researchers, II, 2, 7; servicing, II, 2, 14; 
“Survey of the Costs and Services of 
Political Consultants,” by Larry J. Sabato, 
Il, 4, 42; targeting, II, 2, 9; tips for low- 
budget campaigns, II, 2, 7; types of, II, 2, 
5; whoare, II, 2, 4; who should you hire, II, 
2, 11; will a consultant help you win, II, 2, 
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2, 28; of the national political committees, 
III, 2, 33 


Conventions, 1984 Democratic, and the 
media’s impact on, V, 2, 46 


Cordts, Michael, “Running a Registration 
Drive: New Voters Recast Chicago 
Politics,” IV, 1, 4 


Corporate PACs, campaign price tags, I 1, 
14; distribution of PAC dollars by category 
of seat and party from 1977 to 1978 
(figure), I, 1, 20; efforts to curb PACs, I, 1, 
15; forming a, I, 1, 17; growth of, I, 1, 16; 
living with limitations, I, 1, 19; methods of 
PAC member solicitation, I, 1, 18; PAC in- 
fluence in perspective, I, 1, 17; positive 
force in the 1980s, I, 1, 19; proliferation of 
PACs, I, 1, 15; source of each dollar of 
Congressional candidates receipts from 
1977 to 1978 (figure), I, 1, 17; “Step-by- 
Step Formation and Troublefree Opera- 
tion,” by Don R. Kendall, I, 1, 14 


Council for A Livable World, Patisan contri- 


bution trac, VI, 1, 8; independent expen- 
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“Courts Move to Cage Gerrymarder,” by 
David Beiler, VI, 1, 54 

Crane, Phil, 1980 Republican presidential 
candidate, I, 3, 25; direct mail, I, 3, 28 

Craver, Roger, C&E Editorial Board Member 
and member of Craver, Mathews, Smith, 
and Co., “Better Read than Dead,” VI, 4, 
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63; “C&E Direct-Mail Fundraising Round- 
table: the Pros Speak,” I, 3, 20; “C&E 
Election Epilogue ‘84,” V, 4, 6; Democrats 
for the ‘80s,” III, 3, 5; “Launching an Effec- 
tive Fundraising Effort,” VI, 1, 56; “Mar- 
keting and Mailing Lists,” VI, 2, 44; “The 
Tastelessness of Success,” VI, 3, 70 


“Creating Candidate Imagery, Pat 1: The Man 
on Horseback,” by Keith Melder, VI, 4, 6 


Crone, Betsy, Washington-based indepen- 
dent political consultant, atmosphere for 
fundraising, I, 4, 15; choosing the event, II, 
1, 37; fundraising, I, 4, 12, 13, 14 


Cronkite, Walter, charisma, II, 1, 9 


Cuomo, Mario, Democratic governor of New 
York, expressions on campaign trail, V, 1, 8 
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D’Amato, Alphonse, Republican senator 
from York; expressions on campaign trail, 
V, 1, 7; support from Republican National 
Committee, V1, 16 


Daisy Spot, A Tony Schwartz political ad- 
vertisement in 1964 for President Lyndon 
Johnson showing a little girl in a field coun- 
ting the petals of a daisy, airs on national 
television, II, 1, 18 


Daley, Richard M., son of the late Chicago 
Machine Boss. Richard Daley 1983 race for 
mayor of Chicago, IV, 1, 5 


Daly, Peter, media adviser to Ronald Rea- 
gan, Il, 1, 13 


Danforth, John, U.S. Senator from Missouri, 
1982 race, IV, 1, 29; Republican National 
Committee's help in 1982 race, V, 1, 17 


Data, types, geodemographic, V, 2, 28; 
implications of, V, 2, 35; importance of par- 
tisan, V, 2, 27 


Davis vs Bandemer, Supreme court case on 
redistricting, VI, 1, 54 


Dean, John, Parker-Coltrane, III, 1, 11 


Dear, David R., “Introduction to the Inau- 
gural Issue,” I, 1, 4 


Debates, attacking, IV, 4, 16; the com- 
petition for sponsorship, V, 1, 41; defen- 
ding, IV, 4, 17; forensic tactics, IV, 4, 21; 
goalsetting, [V, 4, 14; ignoring, IV, 4, 17; 
image, IV, 4, 15; options for answering dif- 
ficult questions (figure), IV, 4, 26; physical 
tactics, IV.4, 20; “Political Campaign 
Debates: Images, Issues and Impact,” by 
Myles Martel, IV, 4, 13; strategies, IV, 4, 
14; tactics, IV, 4, 19 


Decisionmaking, resources needed, IV, 3, 35, 
“To Run or Not to Run, That is the Ques- 
tion,” by H. Edward Flentje and George 
Van Riper, IV, 3, 32 


Deconcini, Dennis, Democratic senator from 
Arizona, TV commercials, V, 2, 9 


Dees, Morris, Craver, Matthews, Smith and 
Co., “C&E Direct Mail Fundraising Round- 
table: The Pros Speak,” I 3, 20; George 
McGovern’s six-page letters for the 1972 
presidential campaign, I, 3, 23 


DeLay, Tom, U.S. Congressman (R-TX), advice 
to novice candidates, VI, 4, 16 
Democratic Club, for fundraisers, | 4, 15 


Democratic Congressional Campaign Com- 
mittee, assistance to candidates, V, 1, 14; 
Campaign and Finance Division, consulting 





services, V, 1, 14; coordination of expendi- 
tures in 1984, V, 4, 10; Media Center, of- 
fice of production services, V, 1, 14 


Democratic National Committee, art used as 
fundraisers, II, 1, 30, 31; contributions, III, 
2, 33; joint fundraising effort with Re- 
publican National Committee, I, 3, 27; 
organizational weakness compared to 
RNC, VI 1, 75; participation in 1983 
mayoral race in Chicago, IV, 1, 7; Peter 
Max prints, II, 1, 30; using census data, II, 
4, 11; women in the organization, II, 4, 19 


Democratic Party, agenda should not change, 
V, 4, 23; carefully coordinated spending 
in 1984, V, 4, 10; communication within 
party, V, 4, 5; direct mail progress, V, 4, 
18; economic issues, how they could help 
in future, V, 4, 25; ideas, lack of new, V, 
4, 7; myths about the 1984 elections, V, 4, 
21; New Deal activism, no repudiation in 
1984 election, V, 4, 21; New politics 
theme, poor use of, V, 4, 23; partisan 
messages did not work in 1984 campaign, 
V, 4, 23; Party allegiance, Gallup poll 
shows Democrats only three points ahead 
of Republicans, VI, 2, 43; platform, V, 4, 
16; populist issues should be reasserted, 
V, 4, 28; problems it must solve, V, 4, 4; 
race issue, V, 4, 17; “Reagan Democrats” 
decisive impact in 1984 election, V, 4, 22; 
stereotyping, dangers of, V, 4, 17; sym- 
bols and poor use, V, 4, 23; television ad- 
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helps, V, 4, 25 
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tee, assistance to candidates, V, 1, 14; gave 
maximum allowed in 1984, V, 4, 10 


Democrats for the ‘80s, Democratic support 
group, Ill, 3, 5 


“Democrats: Rebuilding with Support 
Groups,” by Jack Erikson, II, 3, 4 

Demographics, direct mail & finding the right 
lists, VI, 2, 44 


Deukmejian, George, Republican governor 
of California, absentee ballot plurality in 
1982 election, V, 1, 20; campaign strategy, 
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Dewey, Tom, “man on the street” program 
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Direct Mail, “Better Read than Dead,” by 
Roger Craver, VI, 4, 63; cost-effectiveness 
analysis of direct mailing versus personal 
contact (figure), III, 1, 29, 30; cost-yield 
comparison of direct mailing and personal 
contact (figure), III, 1, 31; effective mail 
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table: The Pros Speak,” I, 3, 20; indepen- 
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with television, II, 4, 7; “Launching an Ef- 
fective Fundraising Effort,” VI 1, 56; 
“Markets and Mailing Lists,” by Roger 
Craver, VI, 2, 44; “Man Goes Bankrupt for 
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for What?” by Ed Zuckerman, Ill, 3, 36; 
loopholes in laws, V, 3, 34 
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ready to go, II, 1, 18; importance of 
strategy, III, 1, 15; “Campaigning: How to 
Get the Most Out of Your Pedometer,” by 
Lorene Hanley Duquin, II, 1, 15; is it right 
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19; setting up your plan and putting it to 
work, III, 1, 16, 17; targeting, III, 1, 17 
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image, II, 2, 45; once you're elected, II, 2, 
44; short-to-medium height, II, 2, 43; war- 
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James Gray, II, 2, 42; when to dress up or 
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Dukakis, Michael, 1974 Massachusetts Dem- 
ocratic gubernatorial primary, I, 1, 10; 1978 
Massachusetts gubernatorial election, I, 1 
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Duquin, Lorene Hanley, “A Candidate's Guide 
to Endorsements,” VI, 3, 6; “Door-to-Door 
Campaigning: How to Get the Most Out of 
Your Pedometer,” HII, 1, 15; “Election Day: 
How to Put Those Final Hours to Good 
Use,” Ill, 3, 31; “Everyone Has to Start 
Somewhere: Veteran’s Advice to Novice 
Candidates,” VI, 4, 16; “Local Party Poli- 
tics: Secrets of a Small-Town Boss,” II, 4 
25; “The Pluses and Minuses of Do-It- 
Yourself Polling,” V, 3, 18; “Printing: How 
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Work on Your Campaign,” III, 2, 44; 
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Ill, 4, 36 


East, John P., U.S. Senator (R-NC), advice to 
veteran candidates, VI, 4, 17; being forced 
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incumbents in 1984, V, 4, 13; how it could 
help Democrats in future, V, 4, 25 
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Edwards, Don, Democratic congresman from 
California, helped introduce bill for net- 
works to voluntarily limit exit poll use, V 
1,4 


Edwards, Edwin, Governor of Louisiana, be- 
ing prosecuted for fraud, conspiracy and 
racketeering yet the public continues to 
vote for him, VI, 1, 52 


Eisenhower, Dwight, expressions, V, 1, 9; TV 
advertisements, V, 2, 6; “What is the 
Q.E.D.?’ I, 4, 21 


Election Day, I. 2, 62; “How to Put Those 
Final Hours to Good Use,” by Lorene 
Hanley Duquin, Ill, 3, 31 


Election laws, I, 3, 9. 
Electronic media, see media 


Endorsements, “A Candidate's Guide to En- 
dorsements,” by Lorene Hanley Duquin, 
VI, 3, 6; AFL-CIO’s tendency to make early 
ones, VI, 1, 53; by party of responding 
Ohio daily newspapers, 1960-1980 (figure), 
III, 3, 8; existence of veto power over deci- 
sion by circulation, III, 3, 6; decision, III, 3 
5; ‘‘Newspaper: Increasing’ in 
Number—The Ohio Case,” by Joanne Lally 
Matika, III, 3, 4; Ohio daily newspapers en- 
dorsing presidentia: candidates in general 
elections since 1960, by circulation (figure), 
Ill, 3, 5; party choices, III, 3, 8; per- 
sons/groups involved in endorsement deci- 
sionmaking, by circulation (figure), III, 3, 6; 
sense of professional duty, III, 3, 9; veto 
power, III, 3, 7 


Engber, John, Independent Action, II, 3, 6. 
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and the Transformation of Southern State 
Politics,” III, 2, 36 


Erikson, Jack, “Democrats: Rebuilding with 
Support Groups,” HII, 1, 4 


“Everyone Has to Start Somewhere: Veteran's 
Advice to Novice Candidates, by Lorene 
Hanley Duquin, VI, 4, 16 


Exit polls, “An Editorial,” V, 1, 4; move 
to resolve the controversy, V, 4, 38 


Expenditures, joint party, impact on close 
congressional races, V, 1, 19; loopholes, V 
1, 13; rules for, V, 1, 12 


Expressions, campaign use, V, I, 6; 
categories, V, 1, 6; changes in voters’ expec- 
tations, V, 1, 9; city preferences, V, 1, 7; 
“commonKcommon”, V, 1, 6; Democratic 
primaries 1984, use in, V, 1, 11; good com- 
mon, V, 1, 6; historical consistency of 
preferences, V, 1, 8; presidential elections, 
in, V, 1, 9-11; professional formal, V, 1, 6; 
professionally less formal, V, 1, 6; 6; pro- 
files, V, 1, 7; reasons for use, V, 1, 7; social- 
ly acceptable, V, 1, 6; state preferences, V 
1, 7-9; stress, V, 1, 71; theory, V, 1, 7; with- 
it, V, 1, 6 
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Fair v. Hernandez, 1982 California court 
Loy a 
decision restricting voted ballots to be returned by a 


third person, later overturned, V, 1, 22 


Fairness in Media (FIM), dispute over CBS 
VL 1, 70 

Fairness, issue that never was, in 1984 elec- 
tion, V, 4, 9; issue was really race, in 1984 
election, V. 4, 9; misperceptions about 
budget, V, 4, 9 


FallKoff vote, in targeting, IV, 2, 8 
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Falwell, Rev. Jerry, V, 2, 4; beset by severe 
public relations problems, VI, 4, 60; PACs 
contribution trac, VI, 1, 9; PAC in debt, V, 
4, 30 


“Father of Political TV Spots, The,” by William 
L. Bird, Jr., VI, 4, 68 


Faubin, Mike, unsuccessful bid in 1982 Texas 
congressional race despite Republican Na- 
tional Committee's efforts, V, 1, 16 


Federal Communications Commission, “Hat- 
chet Ads on the Black,” by Jim Simonian, 
VI, 2, 61; ruling that allows broadcasters 
to initiate candidate debates, V, 1, 41; 
“Media Takeovers & the Public Interest,” 
Issues for the FCC, VI, 1, 73; “Teleparty 
Politics, by Dan Nimmo, VI, 4, 75 


Federal Election Campaign Act, passed in 
1971, I, 1, 15, 16; 1974 amendments, I, 3, 
9; 1979 amendrnents, I, !, 18; avoiding the 
FECA, VI, 3, 79; changing patterns, III, 2, 
15; chart, V, 1, 18; civil penalties assessed 
1975-1981 (figure), IMI, 2, 19, 14; com- 
plaints, III, 2, 9; Congressional leaders give 
more, III, 2, 30; contributions, IM, 2, 28; 
corporate contributions, III, 3, 21; Il, 4, 
32; cost of losing campaigns, III, 4, 22; cur- 
rent law, III, 3, 11; “Disposition of Com- 
pliance Cases and Penalties Incurred in the 
Enforcement of: An Analysis of Persuasion 
and Punitive Action,” by Orlando B. Pot- 
ter, III, 2, 8; election of any name, III, 2, 
27; evolution of the law, III, 2, 17; “Federal 
Election Law, Part I: Ways Around the 
$1,000 Ceiling,” by Rodney N. Smith, Tl, 
2, 16; “Federal Election Law, Part II: What 
You Can Get Away With!”, by Rodney N. 
Smith, III, 3, 10; “Federal Election Law, 
Part III: Design for Losers,” by Rodney N. 
Smith, III, 4, 19; frequent violations, III, 2 
13; illegality of ‘soft money’ under Act, VI 
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III, 4, 33; investigation, III, 2, 9; limita- 
tions, IH, 2, 17; litigation, I, 2, 9; loop- 
holes, GL, 2, 22; 23; 24, 25, 31; Tf, 3, 14, 
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FEC and IRS Forms,” by Thomas H. Boggs, 
Jr. and Douglas Stevens,, I, 3, 65; civil 
penalties assessed 1975-1981 (figure), III, 2 
10, 14; confirmation of donation, I, 4, 32; 
compliance flow chart (figure), III, 2, 11; 
“Cracks in the Disclosure Wall,” V, 3, 34; 
decision to run, III, 2, 21; “Delegate—and 
!ndependent—Committee Spending,” V, 2 
29; disclosure forms, I, 3, 65; FEC 
NCPAC, VI, 1, 11; handling of disclosure 
controversies in 1984, V, 4, 33; Knight 
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and fundraising regulations, V, 1, 49; Pro- 
posed 24 changes to Federal Election Cam- 
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Alexander, VI, 2, 54; regulations for fund- 
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II, 2, 43, 44; poor use of expression in 1982 
senatorial election, V, 1, 10 
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tions,” III, 4, 4; “The Chicago Machine and 
the Election,” IV, 1, 9 


Reese, Matthew, Matt Reese and Associates, 
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tion 13, Ill, 4, 77; campaign approach pays 
off, I 4, 55; “Computers, Control and 
Communication: How 30,000 Volunteers 
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cations Division, V, 1, 15; contributions, 
III, 2, 33; fundraising timetable used, I, 4, 
12; joint fundraising effort with Demo- 
cratic National Committee, I, 3, 27; 
media campaign, Ill, 4, 5; organizational 
strength, VI, 1, 75; use of radio actuali- 
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on the Thorndike list of the most common 
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Shamansky, Bob, unsuccessful bid for 1982 
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cises, II, 2, 22; symptoms of stress, II, 2, 23; 
stress management, II, 2, 19; ways to han- 
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messages are effective, I, 3, 53; targeting 
the voters who count, I, 3, 48; “The 
Telephone as Political Tool,” by Murray 
Roman; thrifty, I, 3, 53; “Your Campaign’s 
Personal Medium,” by Walter Weintraub, 
3747 


Television, buying, HI, 2, 36; campaign tool, 
I, 1, 51; dress style for appearing, II, 2, 45; 
“Father of Political TV Spots, The,” by 
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tions: A Guide to Archival Collections,” by 
Fay Shreibman, II, 1, 27; “News Resources: 
A Guide to Collections,” II, 1, 29; National 
Conservative Foundation’s series of ads 
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D.C., Il, 1, 27, 29; “Paid Television Adver- 
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Udall, Morris, Democratic congressman from 
Arizona, Independent Action, III, 1, 6; 
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Virginia, lack of voter interest in, VI, 3, 51 


Volunteers, accountability, II, 3, 22; 
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